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Social Media has become a very integral part of youth's lives in this day and age. 

Everywhere you go, the mall, Disneyland, school, or even National Parks, phones are in front of 

faces. Posting on Instagram, Facebook, Twitter, or Snapchat. Constantly taking selfies, and 

photos, documenting life as it happens. Social Media could serve as a tool to spread 

outdoor/environmental awareness, rather than as a weapon to exploit natural environments. 

Through research I have come to understand that technology can serve as a distraction, becoming 

a substitute for youth to playing outside and joining athletic activities, as well as an inspiration 

and educator while concerning outdoor recreation and conservation.  

It has become evident on many social media sites, including Instagram, Twitter, Phhhoto 

and Facebook, etc, that many people are enjoying the outdoors. But is it true enjoyment? Or is 

the glee from the positive feedback of the photo posted about the outdoors. Another concern is 

how far will people are willing to go, often subconsciously, to get the picture. Not only are they 

putting themselves at risk, but they are endangering, and often harming the natural environment 

in the process. Taking a selfie with a bison, or hanging off the edge of a cliff, all for a photo, 

simply isn’t worth the risk of life or natural environment, for the short live, it is still a liable 

concern for the public safety, and the future. When people go outside, especially to a National 

Park/Forest, are they really feeling and appreciating the scene they beholding, or are they too 

focused on taking pictures (only seeing the magnificent beauty through a lense)? I am not against 

nature photography in anyway, however for those of us who do not get to dedicate our lives to 

forever encapsulating the beauty of the outdoors through a lense, should we really be so 



concerned with how high quality our photo is, or how many likes we receive? We need to 

remember the experience, adventure, and the natural beauty that was put here on Earth.  

Social media has become a major distraction. “It is true that development has been and 

remains our daily focus, but we should not be slaves to the emerging trends. Using these apps in 

the appropriate time would certainly be a more profitable option in our day-to-day affairs. Our 

lives should be our first priority, and not the luxuries associated with it.” (Giraso). Our person to 

person contact is now very limited. Our senses are being diluted because of our constant and 

accessible screen time. Social media has also upped the teen depression, cyberbullying, and loss 

of self confidence. Although this has less to do with the outdoors, the New York Times discusses 

how troubled teens and youths are leaving their social media and technology behind and heading 

out to the Utah Wilderness as a therapeutic treatment. “...a program for psychologically disturbed 

teenagers and young adults that gathers them in the outdoors for days or weeks of group 

therapeutic treatment. But it also speaks to the idea that in contemporary culture, with its often 

fragmented families and onslaught of social media, kids today are navigating their way to 

adulthood in a world in which the old signposts have all but been obliterated, and the path has 

grown thick with thorny emotional underbrush. The result: anxiety, sadness, self-doubt, 

addiction and various other hard-to-vanquish demons.” (Isherwood). This is another way we can 

use the outdoors to free ourselves from technology, or go 'unplugged'. We need to stop exploiting 

the outdoors and fully appreciate nature.We must teach our future generations how important 

preservation is. 

To harness and direct the power of the media, it has to be made accessible to the youth, 

especially if a healthy competition is created. “Aiming to get more children to play outdoors, 

http://link.galegroup.com/apps/doc/A468097037/OVIC?u=salt89600&xid=b289aa8e.


Britain's National Trust created a list of the 50 Things To Do Before You're 11 3/4. Things like 

climb a tree and cook on a campfire. Enough finished the 50 that the trust used social media to 

gather more ideas for getting kids away from social media.” (Montagne). We need to promote 

nature, National Parks, and outdoor recreation, without exploiting and abusing the natural 

landscape. We need to inspire youth to want to be outside, to want to explore, and to want to 

preserve the Earth.  

People need to be aware of what is out there, and to go and enjoy it, but they must also be 

aware of the risks and how we must be careful of our impact and choices. 

The Outdoor Industry Organization discussed the impact social media could have on 

spreading awareness about conservation. Athletes and corporations are using social media to 

spread awareness and develop a slogan/brand by reaching out to the public on sites like 

Instagram, Facebook and Twitter. They call this a “Social Bite”, something that hooks public 

eye, and inspires the spreading (reposting) of a certain message (Boué). By utilizing the full 

potential of Social Media, important environmental messages can be spread as fast as wildfire. 

This is an interesting and accurate perspective. It has been seen many times before how a simple 

and important message can be spread through social media sites and reach millions of people all 

over the world in a matter of hours. REI Coop had the #OptOutside, or the National Park System 

had #FindYourPark. Things such as these hashtags can spread motivation and awareness. The 

Outdoor Foundation Organization’s summary of a yearly report discussed the overall effects of 

technology on the outdoors. Things such as how time consuming Social Media/Technology can 

be, as well as the fact that our face-to-face interaction is limited and dwindling (Fanning). 

Technology serves as a distraction, particularly to youth. But it also can serve as a prod, in 
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getting more people outdoors than ever before. This can be seen specifically at Zion National 

Park. In 2016, over 4 million people visited Zion, this is more than ever before (about 75,000 per 

day). According to Gretchen Wise, a ranger at Zion National Park, 2017 has had an even greater 

increase in visitation since 2016.  

Christina Warburg, who blogs for the Outbound Collective, tells a personal story and 

opinion as a nature photographer. She discusses that in order to have a good photo/ ‘THE’ shot, 

people will harm the natural environment. “As a photographer, I try to capture the beauty of a 

landscape how it naturally is - without alterations - to share with others. I think about the 

environment, the wildlife, and the plants that cover the ground before I think about my shot. I 

still want things to be just as beautiful when I come back in 20 years.” She encourages the Leave 

No Trace to those travelling in National Parks, as well as other natural spaces. She assures that 

social media is not the root of the issue, but that this mindset of needing a certain picture often 

endangers the natural and at risk environment (#ProtectTheWild) (Warburg). Youth especially 

need to be educated properly on how to conserve and preserve the natural environments, to not 

just to go outside out of social pressure to get a good photo. We need to appreciate the natural 

earth and land, not disrupt its peace for our own personal gains. 

There is not one answer to how social media can shape the outdoors, rather a hefty supply 

of opinion and educational options.  

The National Wildlife Federation kicked off Wildlife Nation. It is used as a way to reach 

kids and their parents through social media and inspire them to explore the outdoors. It is a 

collaborative site that allows people in the local area to share information and ideas of 

exploration of the outdoors. ' "It's about making a space where people can connect and become 



part of something bigger and more powerful than themselves, and today the best way is through 

social media," Lentz [director of education and conservation programs at NWF's Great Lakes 

Regional Center in Ann Arbor, Michigan] says. "We want people to have a sense of belonging 

and camaraderie in shaping outdoor experiences and lore about wildlife while helping to create 

the next generation of conservationists." '. Wildlife Nation is a perfect example of how social 

media can inspire outdoor awareness and recreation, especially in youth. This site creates an 

arena in which youth from all over the country (and potentially the world) can collaborate, share 

tips, ideas, and inspire one another. The other great option that this program provides is the 

opportunity to create focus and awareness groups, or just to meet new people and experience the 

outdoors together. Sites and other social media like National Wildlife display how we can use 

modern technology to our advantage to spark interest in  youth and motivate them to experience 

nature to its fullest extent (Sharp). 

Social media is both a tool and a weapon, depending on the individual or organization 

using it. When utilized correctly, technology, and social media can promote awareness, 

conservation, and participation in appreciating the outdoors and all they offer. However, if put in 

the hands of an uneducated person/group, social media can exploit or abuse the natural beauties 

of Earth. In order to motivate youth to get outside, explore, appreciate, and conserve, we must 

use their habit of social media to educate them on proper outdoorsmanship, just as the National 

Wildlife Federation has begun to do. It will take time, but with enough effort and proper 

education we can inspire youth to have curiosity while adventuring in the natural world, as well 

as to be cautious and appreciative, without exploitation.  
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